MARKETING/COMMUNICATIONS INTERNSHIP DESCRIPTION 
 
Organization:
BKA is a general contracting company that provides emergency services, restoration and general contracting services to individuals as well as numerous insurance companies. BKA has been a part of the Middle Tennessee community for 17 years. 
 
Internship Position
BKA Marketing Internship
 
Dates
2012 Spring Semester
2 - 4 Credits / 180 Internship hours (Approximately 15 hours per week for 12 weeks)
 
Stipend
Approximately $400 stipend for total Internship in addition to paid fuel expenses
 
Location
BKA of Nashville, LLC 182 Thompson Lane, Nashville, TN 37211
BKA of Knoxville, LLC 519 Lovell Road, Suite 301, Knoxville, TN
 
Contact Person:
Andy Brown, Vice President (acbrown@bkageneralcontractors.com 
Phone: 615-394-3188; fax 615-385-4817
 
Description
You will be responsible for multiple aspects of marketing to numerous insurance agents including promotional materials, presentations, advertising techniques and possible tradeshow activities. 
 
Responsibilities:
Collateral Materials
Develop and implement specific approaches to marketing BKA's services with a strong emphasis on client outreach. 
Provide a public face to individual agents and develop and maintain a high degree of professionalism and client satisfaction, 
 
Qualifications
. Strong Verbal and Written Communication Skills
. Ability to work independently and complete assigned tasks within identified
timeframes
. Positive attitude, flexibility and problem solving mentality.
 
Supervision
You will be assisted, directed, and supervised by BKA's COO and Vice President in
coordination with other office personnel.
 
Impact on Agency
Your participation in this administrative internship will provide much needed assistance
in vital areas of our small, grassroots, agency. Your participation in this internship will help BKA continue to move forward in becoming the best in the industry.
 
Personal Outcomes
This internship will train you in several aspects of small business marketing. You will gain direct "hands on" experience in the aforementioned areas while developing an understanding of the marketing functions that support a growing business. 


